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Madrid Bus station takeover using the Meta
innovations campaign creative. The station takeover
was over |3 bus shelters using 38 artworks and a
number of DOOH.

D Metg

En el
Mmetaverso,
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en tiempo real.

| worked closely with multiple stakeholders using
the localised messaging to populate the site. To
achieve client sign-off, | created a site overview.
Which | used to walk the client through each of the

placements and explain possible obstructions and

I
podran 3
de forma

any angles that may need to be considered. This is
helped the client visualise the space and rearrange

any of the priority messages.



H&M - print

H&M is a high street fashion brand which is present Some examples used are: out of home, press ads, [t is important that across all media the brand is

in 64 different countries. H&M advertise across all point of sale, vehicle wraps or station dominations. consistent and kept with in the guidelines for the

medias to increase brand awareness. over all brand and the specific campagin guidelines.



What's up

Walkies not
fun anymore?

zoetis zoetis

English Master (EN)

You can spot
changes like
trouble walking
or limping
that might
mean arthritis

Zoetis

Check your dog

and seeif they're
in pain

Zoetis

Zoetis Osteoarthritis - Digital transcreation

We were supplied with English masters, which
were assessed for localisation. During this stage,
| identified that the animated handwritten font
used for the pet's name and the word “you"” was
not editable.

This element was used across multiple channels.

To prepare for localisation, | established a workflow
that accommodated video, digital, and print assets.
| collaborated with the video team to finalise and

sign off the assets in isolation, exporting a GIF

Was ist los,

Dule?

zoetis

German (DE)

Props,

co z Tobg?

zoetis

Polish (PL)

for animated content and a PNG for static usage.

These final exports were then implemented across

Keine Lust aufs
Gassi gehen?

zoetis

Nie masz ochoty
na spacerek?

Zoetis

all asset types to ensure consistency.
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Online-Test
durchfiihren

und Schmerzen
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English Master (EN)

Stretch Your
Payments
With Klarna

German (DE)

Laaaaaaange
Zahlungsfristen
mit Klarna

Klarna “That’s smooth”-Video transcreation

We were supplied with the English US edit and

assets to prepare for localisation. However, during
the preflight checks, we discovered that the clean
edit did not include a clean shot of the dog tag. It

was important to ensure that the localised edits

retained the textures, shadows, and highlights visible

in the supplied file to maintain realism.

Together with the video editor; we worked to mask
out the text on the supplied clips and replicate the

original details in the localised assets, ensuring they

I[talian (IT)

. Allunga
I pagamenti
conKlarna

were ready for use in the live versions. Additionally,
we followed the brand guidelines to implement the

correct typesetting.

After delivering the localised files to the markets, the

client requested that we also correct the typesetting

Polish (PL)

Rozciggnij
ptatnosciz
Klarng

in the original supplied English master file, bringing
it in line with brand guidelines, as it was originally

too open.



XVIII Specialist Screening Centre - print and digital

XVl is a bespoke sophisticated medical screening These examples where put together following
facility associated with The Harley street Hospital. the guidelines and using the existing assets.

Here are a selection of printed and digital media.
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The Harley Street Clinic - print
These information books are handed out to
patients pre/post-op or as a promotional material.

The news letter is sent out quarterly to GP's,

updating them on services and seminars.
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To ensure consistency and speed formats that are
regularly used such as these booklets; templates have
been created, including brand colour swatches and

paragraph styles.
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The other elements have been created to brief

strictly following the brand guidelines.
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The Princess Grace Hospital - print

Here are a selection of printed media for

The Princess Grace Hospitals.

The information books are handed out to

patients pre and post operation to aid recovery.

The lllustrations and layouts have been created
following the guide lines while keeping them clear

for patients of all ages to understand.
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LeapFrog - print

As brand guardian | was in charge of consistency
and design for LeapFrog across a rang of platforms.
The spread above is a layout from the Argos main

catalogue. Layouts created for new Argos catalogue

pages, set the style for that season.

Demo Unit

This is a demo unit for the LeapReader. The unit
is set up in stores such asToys R Us and Smyths.

This unit encourages customers to try the product
out, watch clips and see other books that are

available for the LeapReader:
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Mathematice

LeapFrog - digital

The web banners are part of a campaign, The two emails are promoting software and apps
promoting one of LeapFrog's top selling toys, available for the LeapFrog multimedia devices,

Read with Me Scout, an interactive cuddly toy. such as the LeapPad Ultra.
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Laithwaites - Layouts

Here is a selection of direct mail resources

for the mail order wine company Laithwaites.

This includes catalogues, personalised mailing
and promotional inserts which use a variety

of different printing techniques.
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The pages above use a bold navigation as well as
styled photography. Ensuring that it hangs together

and stands out as a feature section the catalogue.
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Laithwaites - retouching Layouts
The brief for this shot was to produce the feel The client requested that we use a background The shot was successfully placed into the layout with
and illusion that the product is in New Zealand, image and drop the product in, to give this feel, the live page elements creating a strong image lead

captivating the feel of a summer outdoor lifestyle. keeping photography costs down. spread that fulfilled the briefs image requirements.
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Peel Outlet/ Lowry Outlet - digital

The two Peel Outlet locations Lowry Outlet and These emails and banner are promoting up coming
Gloucester Quays are styled differently but strongly events, products and participating stores, throughout
reflect one another: promotional events.
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TO WHOM IT MAY CONCERN

To whom it may concern,
RE: Sarah Robins

Sarah Robins worked under my direct supervision as a creative art sarah worked at Fox Kalomaski Crossing as a creative artworker between summer 2013 and March 2014,
worker at Atticus. During this time she has been involved in a broad ) She was employed to work predominantly on the Leapfrog Toys account which involved large,

range of print and digital projects showing a high competency in all complicated design projects such as brochures, emails and exhibition stands. However, she did work on
some of our other clients from time to time as well. Sarah always worked diligently and was dedicated to

aspect of art working. producing the best possible work. The Leapfrog work was often quite demanding in terms of
requirements and timescales, but Sarah always applied herself to the task and always delivered, working

Throughout Sarah’s time at Atticus she has proven to be dedicated late, when necessary, to get the job done.

and highly conscientious. Very easy to get on with and

. - . L sarah is a lovely, fun person to work with and has quite a quirky sense of humour when you get to know
demonstrating an ability to fulfil her role both individually and e

collaboratively. She has a brilliant attitude, willing to learn and will

happily get involved in new and challenging tasks I'would have no hesitation in recommending her for employ t, especially on projects heavy in detail

like catalogues and brochures.

| highly recommend her to any organisation looking for a talented,

hard-working creative art worker.
Yours sincerely

ﬂ/ .
/ Sean Parklin

Head of Creative
Regards

Sanjay Chauhan
Director
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References Formore please refer to my Linked In profile



